RPC 7.2 ADVERTISING

(a) Subject to the requirements of RPC 7.1, a lawyer may advertise services
through public media, such as a telephone directory, legal directory, newspaper
or other periodical, radio or television, or through mailed written communication.
All advertisenwpts shall be predominantly informational. No drawings,
animations, dramatizations, music, or lyrics shall be used in connection with
televised advertising. No advertisement shall rely in any way on techniques to
obtain attention that depend upon absurdity and that demonstrate a clear and
intentional lack of relevance to the selection of counsel; included in this category
are all advertisements that contain any extreme portrayal of counsel exhibiting
characteristies clearly unrelated to legal competence.

(b) A copy or recording of an advertisement or written communication shall be
kept for three years after its dissemination along with a record of when and
where it was used.

(c) A lawyer shall not give anything of value to a person for recommending the
lawyer's services, except that: (1) a lawyer may pay the reasonable cost of
advertising or written communication permitted by this Rule; (2) a lawyer may
pay the reasonable cost of advertising, written communication or other
notification required in connection with the sale of a law practice as permitted by
RPC 1.17; and (3) a lawyer may pay the usual charges of a not-for-profit lawyer
referral service or other legal service organization.

Note: Adopted July 12, 1984, to be effective September 10, 1984; paragraph (a)
amended December 10, 1986, to be effective December 10, 1986; paragraph (e)
amended October 16, 1992, to be effective immediately.



